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Means of creating perfumery and cosmetics terms
in the Russian, Ukrainian and Polish languages

Abstract: This article is focused on the mechanisms that are used for per-
fumery and cosmetics terminology formation in the Russian, Ukrainian
and Polish languages based on material from modern dictionaries and
internet sources. The subject of the research is the means of creating
perfumery and cosmetics terms in three Slavic languages. As a result,
universal tendencies towards integration, differentiation, international-
ization and unification of the language means in its structural, seman-
tic and genetic aspects are determined. The research is based on the
synchronic and partially diachronic approach with the use of compo-
nential analysis and the method of definition. Findings. The specificity
of the perfumery and cosmetics terminology in closely related Slavic
languages results from extralinguistic and intralinguistic factors, from
native language laws of functioning and its special denotative correla-
tion that manifests itself both in the nominative and the semasiological
aspects. The following term-forming mechanisms proved to be typi-
cal: terminologization of common words, lexical term borrowings from
other languages, transterminologization, special words modelling with
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the help of Greek and Latin elements, borrowed models, reduplicate
terms, model-forming words, word-forming calques, contracted words,
as well as the undivided naming process in the form of multi-compo-
nent word combinations.

Key words: terminology, perfumery, cosmetics, term-forming mechanisms,
borrowings.

The problems of term creation to systematise and normalise special vo-
cabulary in order to “optimally demonstrate distinctive features of a notion,
its correlation with other lexemes belonging to the same semantic field”! are
the centre of modern linguistics attention. One of the most rapidly develop-
ing systems in the Russian, Ukrainian and Polish languages is perfumery and
cosmetics terminology. It is a subsystem that includes spontaneously created
terms with common semantics, and that is formed on the basis of logical and
semantic links in the perfumery and cosmetics sphere.

Perfumery and cosmetics vocabulary was analysed by Z. Gandaloyeva (the
term system of perfumery and cosmetics manufacturing in the English lan-
guage), N. Hymer (terminology of cosmetics and cosmetology in the Ukrain-
ian language), Ye. V. Kolomiyets (names of perfumes and cosmetics in the
Russian language), T. Hotowka (names of soap and perfumery products)?.
Nevertheless, a comparative analysis of perfumery and cosmetics term forma-
tion mechanisms has not been conducted on the Slavic languages so far.

U V. S. Zvyagintsev, Normalizatsiya i kodifikatsiva meditsinskoy terminologii v usloviyakh

variantnosti: avtoref. dis. ... kand. filol. n., Moskva 2017, p. 13; the definition and the context help
the term to find its place in the structure analysed: J. C. Sager, Practical Course in Terminology
Processing, Amsterdam 1990, p. 48.

2 Z.S. Gandaloyeva, Istoriva razvitiva sfery parfyumernogo i kosmeticheskogo proizvodstva

i yeye vliyaniye na formirovaniye sootvetstvuyushchey terminosistemy v sovremennom angliyskom
vazyke. V mire nauchnykh otkrytiy, 2015, 3.7, Osnovnyye tematicheskiye gruppy angloyazychnoy ter-
minologii sfery parfyumernogo i kosmeticheskogo proizvodstva. Vestnik Voronezhskogo gosudarst-
vennogo universiteta. Seriya: Lingvistika i mezhkul’turnaya kommunikatsiya, 2016; 2.; N. O. Hym-
er, Leksyka kosmetyky ta kosmetolohiyi suchasnoyi ukrayins’koyi movy: avtoref. dys., kand. filol.
n., L’viv 2010; Ye. V. Kolomiyets, Naimenovaniya sredstv parfyumerii i kosmetiki v russkom yazyke
XI-XXI veka: etimologiya, struktura, semantika: avtoref. dis.kand. filol. n., Moskva 2011.
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Since ancient times some diseases have been diagnosed with the help of
the olfactory senses. It has been not only the medicinal properties of perfumery
and cosmetics that have mattered, but also their aesthetic impact, which has
helped to improve one’s appearance and make it look beautiful. Modern scien-
tists are investigating the influence scents have on human behaviour. For this
purpose, researchers are using perfumery and cosmetics products in marketing,
in teaching adults and children, in researching the mechanisms of memory, in
overcoming human depression, and so on.

In the 21% century perfumery and cosmetics products (hygienic, decorative,
theatrical, medicinal) are regarded as components that fully meet the demand
for people’s everyday lifestyle habits. At present perfumery and cosmetics vo-
cabulary is being actively enriched with new terms. In the Slavic languages
they have begun to express additional axiological meanings, spiritual and vi-
tal human values (“beauty”, “youth”, “health”, “development”, “physical and
aesthetic improvement”), an individual’s and people’s idea of perfectness, and
also positive and negative emotions connected with the potential of the smell
as a phenomenon of nature and culture that has an impact on human worries
and feelings.

It is noteworthy that the number of new terms is increasing, and special
dictionaries lacking the terminology under analysis need managing. The role
of the term creation in the processes of categorization and conceptualization
of perfumery and cosmetics names needs further consideration, too. There has
also been little research into the following problems: what principles were used
to form perfumery and cosmetics terms; the extent of term creation means such
as terminologization, borrowing, modelling; the reasons for selecting these
means in the Russian, Ukrainian and Polish languages. All the enumerated
problems make it relevant to analyse perfumery and cosmetics term formation
mechanisms in closely related Slavic languages.

The purpose of this article is to research the perfumery and cosmetics
term-forming mechanisms in the Russian, Ukrainian and Polish languages.

The methods of the research are comparative and componential analyses,
definition, also descriptive analysis with a synchronic and partially diachronic
approach. Comparative analysis helped to determine universal and innova-
tive patterns of the term-forming mechanisms in the investigated languages.
Regular naming processes point at their common tendencies and laws that
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determine term formation in modern Slavic languages. Componential analysis
was conducted to perform semantic structures of special terms as a combination
of semantic elements. They are: — intergral (i.e. the main hyponymic features
that combine terms into separate groups); — differential (i.e. additional seman-
tic features that are different in special terms). Also definitions of perfumery
and cosmetics terms were analysed in order to reveal their inner structures.

The object of the study is perfumery and cosmetics terms selected consecu-
tively from Russian, Ukrainian and Polish dictionaries, dictionaries of foreign
words, and websites of the early 21% century. The whole body of terms consti-
tutes 2223 special words and word combinations.

Perfumery and cosmetics terminology is a set of scientific and technologi-
cal terms (words and word combinations) created in the process of historical
development as a result of knowledge and activity accumulation, comprehen-
sion in the two spheres, and whose term-forming elements denote perfumery,
hygienic and decorative cosmetics, and at the same time function for the pur-
pose of communication in the perfumery and cosmetics spheres.

Perfumery and cosmetics terminology forms a rather stable system of “in-
dependent nominative units joined into one class and characterised by func-
tioning in the common sphere of activity’3. They represent scientific knowl-
edge, namely general scientific terms and professionalisms, that is connected
with two spheres of activity.

The process of creating perfumery and cosmetics vocabulary has a number
of external and internal grounds. To extralinguistic factors belong objec-
tive reasons for perfumery and cosmetics spheres of activity being gener-
ated and developed, crafts being singled out, and afterwards perfumery and
cosmetics being manufactured. This all resulted in the active process of per-
fumery and cosmetics term creation aimed at human pragmatical needs and
interests. Here we can observe, for instance, words from the national cor-
pus, native words of unambiguous semantics: Russian (Rus.) 6zacosonus
“aroma substances™ (BTS, p. 81), Ukrainian (Ukr.) naxowi “l. scents;
2. rare perfume’, Polish (Pol.) pachnidlo ksigzk. “substancja pachnagca

3 K. Ya. Averbukh, Obshchaya teoriya termina, Moskva 2006, p. 193.
4 BTS,p. 81.
5 SUM VI p. 101.
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mocno i przyjemnie, uzywana jako kosmetyk lub w podobnej funkcji” (WSJP
PAN); ononackusamens, Ukr. ononickysau, Pol. nablyszczacz; Rus. noosooka,
Ukr. niosooxa, Pol. kredka do oczu.

Intralinguistic (linguistic proper, internal) factors are caused by the system
specificity of every national language and its terminology subsystem, as well
as by speech factors, to which belong (after N. D. Golev) experience, language
mechanisms, an individual’s psychology, and the character of the communica-
tive intention®.

LITERATURE, LANGUAGE, AND HISTORY

There still does not exist a generally accepted thematic classification of
perfumery and cosmetics products, which proves the variability in their vo-
cabulary: 1) perfumery products: perfume, Eau de Parfum, Eau de Toilette,
fragrance, cologne, smoking sticks; 2) cosmetic products: skin-care for hands
and face (Rus. kpem onst pyk, mwino, nocvon), oral care (Rus. anukcup, 3y6nasn
nacma, 3yonou nopowox), haircare (Rus. wamnyns, macno ons sonoc), body
skin-care (Rus. kpem o5 Hoe, 0e3000panm) and their subclasses, groups, sub-
groups that are classified according to their most prominent features in two
spheres: 1) in perfumes — depending on the type of the material (natural or
synthetic fragrances); 2) in cosmetics — depending on the purpose they are used
for (hygienic, curative and protective, decorative, theatrical make-up); and on
their structure (cream, powder, solid, liquid)’.

In this article perfumery and cosmetics vocabulary is divided into the fol-
lowing classes: general scientific (Rus., Ukr. cucmema, cmpyxmypa, memoo,
Rus. npoyecc, Ukr. npoyec, Pol. system, struktura, metoda, proces), general
technical (denotes cars, mechanisms, tools, operations: Rus. dezooopamop,
dosamop, kaccema, oucmuanayus, ouggysus, Ukr. dezodopamop, dozamop,
Kacema, oucmuasayis, ougysis, Pol. dezodorant, dozownik / dawkownik / do-
zator, kaseta, dystylacja, dyfuzja), inter-sectoral terms (for instance, medical
Rus. yewntonum, Ukr. yemonim, Pol. cellulit, Rus. ncopuas, UKr. ncopiasz, Pol.
tuszczyca), anatomical (Rus., Ukr. xonaeen, Pol. kolagen), chemical (Rus.
anvoezuo, Ukr. anvoezio, Pol. aldehyd), phytological (Rus., Ukr. myckyc, Pol.
pizmo, Rus. nauynu, Ukr. nauyni, Pol. paczula) et al.).

6 N.D. Golev, Dinamicheskiy aspekt leksicheskoy motivatsii, Tomsk 1989, p. 52.

7 A.Yu. Krivova, V. Kh. Paronyan, Tekhnologiya proizvodstva kosmeticheskikh produktov,
Moskva 2009, p. 69, 324.
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The basic terms in this terminological subsystem are the hyperonyms
‘perfumery’ and ‘cosmetics’ and their derivatives: Rus. napgromepus “1. col-
lective fragrances (perfume, cologne, soap, et al.), for cosmetic and hygienic
use; 2. perfume industry; 3. manufacturing and trade; 4. a department store
where perfume products are sold”, napgromepnuiii (napgromeprnoie mosapeot,
napghromepnviii 3anax), napgromer / napgioms, Ukr. napgymepis “1. col-
lective cosmetic products (perfumes and others), usu. with a pleasant scent;
2. cosmetics industry”, napgymepnuii, napgpym®, Pol. perfumiarstwo daw.
“wyréb perfum, fabrykacja perfum i kosmetyki”, perfumeria “sklep, w kto-
rym sprzedaje si¢ perfumy i kosmetyki”, perfumeryjny, pefrumiarski, per-
fumowy, perfumy (SJIP PWN), Rus. kocmemuxa “1. the art of skin and face
care; 2. collective a special preparation applied to the body, especially the
face, to improve its appearance”, kocmemuueckuil (KOCMEMUYECKUll CaioH,
KoCMemuyeckue cpeocmea), KOCMEmuukd, KoCcMemonoz, Kocmemonozusn',
Ukr. kocmemuxa “1. changes and improvements intended to improve the ap-
pearance of something; 2. collective a cream or other substance that you put
on your skin, hair, etc. in order to improve its appearance”, kocmemuyHuil,
Kocmemuuka, kKocmemonoeisi'', Pol. kosmetyka “1. stosowanie preparatow
kosmetycznych i zabiegéw w celu upiekszania i pielggnacji ciala; 2. sztu-
ka upickszania i pielegnowania ciata i wlosow; 3. nadawanie czemus este-
tycznego wygladu”, kosmetyki “$rodki do oczyszczania, pielggnowania
1 upigkszania skory, wlosoéw, paznokci 1 oczu, takze do maskowania defektow
urody”, kosmetyczny, kosmetyczka, kosmetyk, kosmetologia (SJP PWN).

Being closely related in their use, these hyperonyms are arranged into
a group of synonyms with common characteristics for different objects and sit-
uations. For instance, the generic notion of the term napgromepus (‘“aroma hy-
giene products”) is “product”, which has its differentiating hyponym “synthetic,
fragrant”, that can be performed in synonymous hyponyms napgrom, oyxu (Rus.
oyuwums, OYuUmMbCsl, NOOYUUMb, NOOYUUMBCS, HAOYUUMb, HAOYUUMbCSL,
Pazoyuums pazoyumumscs), 00ekonion, ooopanm, caue (“sachet”), ymacmumeo

8BTS, p. 784

9 SUM VI, p. 82.
10 BTS, p. 461.
I SUM 1V, p. 306.
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“to slather on aromas”. For the term xocmemuxa (“a preparation, care applied
to the body (skin, hair, teeth and nails) to improve its appearance”) the hypero-
nym “care for” with the differentiating hyponym “skin” is presented in syn-
onymous hyponyms Rus. macka (anodcums Macky), MaHuKIOp, MAHUKIOPULA,
neouxrop, also in nocvon (“a liquid, usually aqueous or sometimes alcoholic,
that you put on your skin to protect it”), xpem, eazeaun, nomaoa (“fragrant
cream’’), nomaoums, NOMaAOUMbCsL, HANOMAOUMb, HANOMAOUMbCSL, KOTbOKPEM,
KOCMEmOono2us, KOCMemosnoz, XHa'2,

In terms of scientific and technological developments of the perfumery and
cosmetics spheres the process of term creation in the Russian, Ukrainian and
Polish languages can be roughly divided into several periods: 1) from the 11t
—12" till the 17" centuries — prescientific period — primary notions of aromather-
apy and cosmetic products began to appear; 2) the 18" century — first terms were
created, other terms were actively borrowed from French and other languages;
3) 19— mid 20™ centuries — the perfumery and cosmetics industries intensively
developed, and increased production generated the corresponding term creation;
4) mid 20™ — early 21% centuries — phonetic, graphical and lexical assimilation of
term borrowing continued, the international perfumery and cosmetics vocabu-
lary was created on the basis of Greek and Latin heritage, and new perfumery
and cosmetics terms were borrowed from the English language. It is noteworthy
that the process of borrowing special words and phrases from other languages is
characteristic of all the periods of perfumery and cosmetics term development.

The body of perfumery and cosmetics terms is not homogeneous in the Rus-
sian, Ukrainian and Polish languages — one-word terms, word-combination terms.
The group of one-word terms is subdivided into unproductive (root morphemes
such as Rus. ¢nakon, Ukr. ghnaxon / niaweuxa, Pol. flakon < French flacon “vial’)
and productive (affixational morphemes — Rus. ganunun, Ukr. saninin, Pol. wa-
nilina, Rus. 3axpenumens, Ukr. 3axpinmosay, Pol. utrwalacz; compound words
with two root morphemes — Rus. asmosaeap, Ukr. asmosacmaea, Pol. samoopa-
lacz; hyphenated terms such as Rus. macka-nunune, kapanoaur-menu, UK. macka-
ninine, onitika-ooensno, Pol. maseczka peeling; abbreviated terms: Rus. BB-kpem <
English Blemish Balm cream, CC-kpem < English Color Control cream).

12°0. S. Baranov, Ideograficheskiy slovar’ russkogo yazyka, http://rus-yaz.niv.ru/doc/ideo-
graphic-dictionary/index.htm#prim [Accessed: 10 April 2020].
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Common nouns can form “terms, the semantic volume of which in special
usage is equal to their semantic volume in everyday usage”'3. They consti-
tute not more than 3 % of the total number of the terms gathered in the three
languages. These special terms are rather important as they can form a great
number of derivatives and serve as hyperonyms in attributive and prepositional
multi-word combinations.

In the prescientific period of accumulating perfumery and cosmetics
knowledge the body of the national language was used (the principle of so-
called self-reliance). In the Russian, Ukrainian and Polish languages special
vocabulary denoting incense, decorative substance was widely used by the
Slavs for treatment in everyday life, in religious rituals'.

The original perfumery and cosmetics terms that are widely used
in modern Slavic languages can be divided into the following thematic
groups: 1) substance properties, c¢f. Rus. 3anax “substance property that
can be smelled”, in the Russian language since the 11%—17" centuries 3a-
naxv < from the East Slavic *3anaxw, a derivative with the ending -» from
the verb stem *sanaxuwomu: [pusmueii s3anax. Peskuii 3anax': “3anax”:
in perfumery the word denotes raw material and ordinary shades of smell,
cf. the word apomam, the smell of the processed material” (SP); Ukr. zanax
“the property of a substance, objects that have a smell // something that can

13 S. V. Grinev-Grinevich, Terminovedeniye, Moskva 2008, p. 124.

14 “The words “scent” and “aromatic substance” have been known to the East Slavs since the

11%—-12% centuries. Initially aromatic substances were used in Kievan Rus during Orthodox worship
and burial. The first information on aromatherapy is dated by the 13" 14" centuries”, cited from
E. Kolomiyets, Perfumery and cosmetics names in the Russian language of the 11" 21 centuries:
etymology, structure, semantics: dissertation abstract for the degree of Candidate of Philologi-
cal Sciences, Moscow 2011, p. 4; “On the appearance of cosmetics terminology in the Ukrainian
language we can only speak beginning with the 16" century... It is indicated in the historical dic-
tionaries that the period of the developing Ukrainian special lexicon in the perfumery and cosmetics
sphere (16" —17" centuries) is marked by the appearance of the native cosmetic terms: monouxo,
obnuea, neuucmo, kopocma. It can be concluded that during the 18" — first half of the 19" centu-
ries the native Ukrainian terminology was gradually formed. It is proved by the functioning of the
lexemes: oorcupinns, obnuciniss, muno, 6apsHuk, omonooxcenns”, cited from N. Hymer, Cosmetics
and cosmetology vocabulary in modern Ukrainian language: dissertation abstract for the degree of
Candidate of Philological Sciences, Lviv 2010, p. 6; ,,WW Polsce za poczatek produkcji kosmetykow
na skale przemystowa uzna¢ mozna dopiero lata 20-ste XX wieku. Powstajg wowczas takie firmy
kosmetyczne jak: Schicht-Lever (pézniejsza Uroda), Miraculum i Ewa”, op. cit. HS.

I3 BTS, p. 336; A. K. Shaposhnikov, Etimologicheskiy slovar’ russkogo yazyka (t. I-II). Mo-
scow 2010, p. 300.
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have a smell”¢, Pol. zapach < rzeczownik od dawnego (od XV w.) przedrostko-
wego czasownika zapacha¢ ‘wydziela¢ przyjemna won’ “1. wlasciwos¢ jakiej$
substancji, ktéra mozna poczué, zblizajac do niej nos i wciggajac do niego po-
wietrze; won; 2. substancja dodawana do potraw lub kosmetykdw, aby przyjem-
nie pachnialy; aromat, esencja; 3. ptyn lub nasaczony nim kawalek materiatu,
wydzielajacy zapach — wlasciwos$¢ jakiej$ substancji” (WSJP PAN);!7 2) dairy
products — Rus., Ukr. monoxo, monouxo “a nutrient-rich, white liquid food pro-
duced by the mammary glands of mammals for the nourishment of their young;
a liquid produced from seeds of fruit that resembles cow’s milk”, since 111" —17%
centuries, Pol. mleko, mleczko < Proto-Slavic *menxo with the final stress, a de-
rivative with the suffix -xo from the stem, relative to Proto-Slavic *monka ‘the
place where milk leaks’; general Slavic *melko'®: Rus. monouxo ons muya; UK.
KocMemuyHe Monouko onst oonuyyst; Pol. mleczko do twarzy;

3) liquids — Rus. nena “bubble mass that is formed on the surface of some
liquids™, in 11" 17" centuries, Ukr. nina, Pol. piana < Proto-Slavic *néna,
from Indo-European */s/peina / *[s]poina or *[s]peima / *[s]poima “foam’!®:
Rus. nena ons 6pumwsi; Ukr. nina ons eoninns;, Pol. pianka do golenia;

4) aqueous solution — Rus. sooka has been known since the 16" —17" cen-
turies with the meaning “medical tincture of herbs”. Native Russian word for-
mation (free calque medical Latin aqua vitae?) with the suffix -x(a) (-vx(a)

16 SUM III, p. 247.

17 W jezyku polskim problem stanowi samo stowo ,.zapach”, ktére wydaje sie neutralne,
a niestety za kazdym razem domaga si¢ okreslenia (np. ,,przyjemny zapach™) i posiada swoj negatywny
odpowiednik, to jest ,,smrod”. We wspotczesnej polszczyznie rzadko uzywa si¢ stowa ,,0dor”, ktore
zapozyczone z taciny (odor) zostalo pozbawione swojej wieloznacznosci i znaczy dzis tyle co ,,przy-
kry zapach”. Dla przyktadu, w jezyku angielskim uzywa si¢ stowa odor (w Stanach Zjednoczonych
— odour), ktére oznacza zarazem ,,zapach”, jak i ,,smr6d”, ale i odrobing wiecej: body odor to ,,zapach
potu (ludzkiego ciata)”, natomiast the odour of sanctity to juz ,,aura $wigtosci”, op. cit., M. Topolski,
Antropologia zapachu, http://muzea.malopolska.pl/czy-wiesz-ze/-/a/antropologia-zapachu?view=full
[Accessed: 10 April 2020].. The word ous colloquial “odor’ in the Russian language of the 1117
centuries is known as 60w, 6onb “scent, incense’, but in the dictionaries dated 1704 it obtained the nega-
tive connotation ‘odoriferous’. From the proto-Slavic *soniia, a derivative with the suffix -tia from the
stem 6- *on-, relevant to *eon ‘amu. The meaning “to smell bad” appeared in the Russian language fairly
late, cited from Shaposhnikov, L, p. 140; in Polish wor (ksiazk.) ,,zapach — wlasciwos$¢ jakiej$ substan-
cji” (WSJP PAN); ,,Wacha¢ oznacza wigc dotykac skory, widzie¢ obrazy przesztoscli, stysze¢ odglosy
miasta, poznawa¢ smak potu. To inaczej przekracza¢ granice”. M. Topolski, op. cit.

18 Shaposhnikov, op. cit., I, p. 530; P. Ya. Chernykh, Istoriko-etimologicheskiy slovar’ sovre-
mennogo russkogo yazyka, Moscow 1999, I, p. 540.

19" Shaposhnikov, op. cit., IT, p. 117.
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from the noun soda. The two words (600xa and 600a) have the common feature
of being clear?; in Ukr. eopinka (< eopimu), Pol. wodka < woda pierwotnie
‘co$ zrobionego na wodzie, rozwodnionego’, z XVI w. (WSJP PAN); it is used
in perfumery and cosmetology as a disinfectant and preservative;

5) granular and compound sustances — Rus. moinio “a substance used
with water for washing and cleaning, made of a compound of natural oils
with sodium hydroxide or another strong alkali, and typically having per-
fume and colouring added; foam formed by dissolving soap in water”, since
the 11" —17" centuries, Ukr. muno, Pol. mydlo < Proto-Slavic *mydlo —
a derivative noun as an instrument, ending in -dzo from myti ‘wash’?!: Rus.
neyebHo-kocmemuyeckoe mulno; UKr. nikysanvro-kocmemuune muno; Pol. my-
dto lecznicze i kosmetyczne; Rus. menu plural “coloured cosmetics applied to
the eyelids or to the skin around the eyes to accentuate them”, mewns in the
160 —17" centuries, Ukr. mini, Pol. cien < *menwv or *méns (from *memns or
*memnv?), from Indo-European *temnis, derived from the verb *tem/a] “dark,
darkness’; the name was influenced by the words *cens and *cménv “shad-
ow’2: Rus. menu onsa eex; Ukr. mini ons nosix; Pol. cien do powiek; Rus.
ceeua, Ukr. csiua, Pol. swieca < general Slavic *svetja®: Rus. maccaschvie
kocmemuueckue ceequ; UKr. macasicni kocmemuuni ceiuxu; Pol. swiece do
masazu; Rus. conw, Ukr. cinw, Pol. sol < general Slavic *sols?*: Rus. conv ons
sannwl; Ukr. cine ona eannu; Pol. sol do kgpieli.

To create special vocabulary that forms the historical nucleus of perfumery
and cosmetics terminology in the Russian, Ukrainian and Polish languages, ter-
minologization is applied (by taking words that are already in existence in the
language), for instance, Rus. 6recx “bright shining, glistening”, Ukr. onuck <
Proto-Slavic *6nscks or *6aéckw, relevant to the verb stem *6rswnamu; general
Slavic *blveskv, *bleskv?, Pol. blyszczyk < blyszczeé < pst. *blvscati z 1864 t.
(WSJP PAN): Rus. bneck 0ns 2y6, ons auya; UKr. 6auck 0na 2yo; Pol. blyszczyk do

20 Shaposhnikov, op. cit., I, p. 129; Chernykh, op. cit., I, pp. 159-160.
21 Shaposhnikov, op. cit., I, p. 547; ESUM II1, p. 461.

22 Shaposhnikov, op. cit., II, p. 411; ESUM V, p. 580.

23 Chernykh, op. cit., IT, p. 146.

24 Chernykh, op. cit., II, p. 187.

25 Shaposhnikov, op. cit., I, p. 66; Chernykh, op. cit., I, p. 93.
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ust), and then specialization (semantic narrowing of a word): Rus. pymsna “a red
or pink powder put on the cheeks to make the face look more attractive?¢, Ukr.
pym’ana < pymanoii “covered with blush” < Proto-Slavic rumeénw, *rudmens
‘ruddy, reddish’?”: Rus. nanecmu na nuyo pymsana; UKr. komnaxmui pym ‘sna,
Pol. roz < French rouge ‘czerwien; czerwony’ z XVII w. (WSJP PAN).

With the help of suffixation derivative terms are formed on the basis of na-
tive words: Rus., Ukr. maze, Pol. maz < pst. *maze od *mazati “mazac, smaro-
wacé, namaszczaé’ (WSJP PAN); Rus. macno “fat substance made from the milk
of domestic animals, from some plants (mainly seeds and fruits) and from min-
eral substances”, since the 11%—17" centuries, Pol. masto < Proto-Slavic *macno
(from *maszcno) ‘something that is oiled with’, a derivative with the suffix -czo
from the verb stem *mazamu?®, in Ukr. onis is derived from the Latin or Greek
language?’; Rus. ciusxu “thick fat top cover of milk held at room temperature for
several days”; since the 11%—17" centuries, native Russian derivative with the
suffix -x(a) from the noun stem czusw, which originated from the prefixed verb
*cvaueamu, relevant in its aspect meaning to *cwaumu’®, Ukr. eepuxu “thick
diary product with a high fat content, made by separating fresh milk or holding
it at room temperature for several days”, shortened from sepx3!, Pol. Smietanka:
Rus. cruexu ona mena, kocmemuuecxue cauexu; UK. kocmemuuni eepuixu; Pol.
Smietanka kosmetyczna; Rus. nopowox “fine, dry particles produced by grind-
ing a solid substance”, since the 17" century, Ukr. nopowox, Pol. proszek <
Proto-Slavic *porxs3%: Rus. 3ybnoti nopowox; Ukr. 3yonuii nopowox; Pol. pro-
szek do zebow. Prefixation is less often (Rus. omsap, Ukr. sideap, Pol. odwar <
sap) as well as reduction of the derived stem: Rus. racmou “aqueous extract of
a substance or plant”, since the 11" —17" centuries < Proto-Slavic *nacmotiv,

a derivative noun from the verb *nacmoviamu3’, Ukr. nacmiil.

26 BTS, p. 1131.

27 ESUM V, p. 141.

28 Shaposhnikov, op. cit., I, p. 496; Chernykh, op. cit., I, p. 513.

2 ESUM 1V, p. 182.
30 Shaposhnikov, op. cit., II, p. 334.
31 SUMT, p. 338.

32 ESUM LV, p. 527.

33 Shaposhnikov, op. cit., I, p. 577..
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The material collected proves that most of the body of the perfumery and
cosmetics terms in the Russian, Ukrainian and Polish languages are loan words
(72 % of terms in each of the three Slavic languages). The principle of bor-
rowing already existing terms from other languages is a complicated proc-
ess, when an element of a foreign language is transmitted into another one by
means of direct and indirect, oral and written language contacts.

The reasons for borrowing are as follows: the lack of terms in the Slavic
languages for new notions in the spheres of perfumery and cosmetics; the use
of'a one-word term instead of a word combination; the need to specify a certain
meaning so the form and the meaning are borrowed (lexical borrowing), the
form is only borrowed (formal borrowing), root morphemes or affixes are bor-
rowed (morphological borrowing).

Among perfumery and cosmetics loan words three groups of terms are
distinguished. The first group is represented by special words that name the
objects and notions which do not have any equivalents in either the source or
target languages, for instance: Rus. nomaoa “a cosmetic product — coloured
paste; a lipstick (usually for colouring)”; in the 16™—17" centuries nomaoa ‘he-
aling potion’, mazs nomada (since 1645); borrowed from the German Pomade
or Dutch pommade, via French pommade — since the mid 16™ century to the
Italian pommata, a derivative with the suffix -za from the Latin stem pomum,
plural poma ‘apple; apples’; initially the healing paste was prepared from
the fat and flesh of a special Peloponnese variety of small apples in Southern
Greece’t; Ukr. nomaoa < French pomade 'nomana, masp’, Italian pommata,
pomo ‘apple, apple tree’ (the Italian name resulted from the fact that originally
fat and apples were used to prepare the healing paste) from Latin pomum?3>, in
Pol. szminka < German Schminke since 1872 (WSJP PAN); Rus. 6nommep <
English blotter in perfumery “a scent strip to test fragrance’3¢, Ukr. 6zommep /
onomep, Pol. blotter; 2) neologisms that name new notions, for instance: Rus.,
Ukr. 6naw, Pol. blush “one colour blush”; Rus., Ukr. xapsure “long-term hair-

styling”.

34 Shaposhnikov, op. cit., II, p. 167.

35 ESUM LV, p. 507.

36 Ye. N. Shagalova, Samyy noveyshiy tolkovyy slovar’russkogo yazyka 21 veka, Moscow:
AST, Astrel’ Publishing House, 2011, p. 149.
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To the second group belong terms borrowed to the target language to re-
place multiword expressions, for instance, Rus. myw o1 noosooxu enas, Ukr.
myw 015 nidgooku ouell — atinatinep, Pol. konturowka do oczu — eyeliner; Rus.
CMbIBKA 015 1aKa — pemysep.

The third group comprises loan words, that are synonymous with already
existing words in the target language and therefore they somewhat modify
their semantics: cf. Rus. xocuemura, epum — metix-an < English make-up

EANT3

‘design or layout; cosmetics’ “cosmetics (such as lipstick, mascara, and
eye shadow) used to colour and beautify the face”, since 1990; Ukr. meiik-
an, Pol. make-up, rzadziej make up z 1992 r. (WSJP PAN); Rus. maxusioc
< French magquillage (maquiller *to put on blusher, to colour’) “1. to apply
decorative cosmetics on one’s face (to make it more attractive, to strengthen
its expressiveness); 2) cosmetics set’37 — suzasc “make-up” < French vis-
age literary ‘face’38, Ukr. maxisiore “1. the art of applying make-up, colouring
one’s face with various cosmetics (concealer, blusher, lipstick); 2. cosmet-
ics (cream, mascara, lipstick) for one’s face; 3. make-up applied to one’s
face™?, gizaoic “a set of preparations to improve one’s appearance (a beauty
treatment for one’s face and hair, choosing a hairstyle and other accessories
to suit one’s face etc.)” (TSUM); Pol. makijaz < French “czynnos¢ pole-
gajgca na malowaniu twarzy kosmetykami majacymi na celu zatuszowanie
wad i podkreslenie atutow urody; efekt makijazu — czynnos$ci”, wizaz <
French “makijaz artystyczny podkreslajacy czyjas urode lub tuszujacy
jej braki™40,

Perfumery and cosmetics products seemingly having first appeared in An-
cient Mesopotamia or in Arabia — “the country of incenses”, the influence of
Arabic, Persian, Hindi and Turkic languages is reflected in the terminology
of these two spheres. The terms were borrowed into the Slavic languages via
donor-languages, cf. Rus. marsx / mansvra via German Talk from French falc,

3T T. V. Yegorova, Slovar’ inostrannykh slov sovremennogo russkogo yazyka, Moscow
2014, p. 394.

38 Shagalova, op. cit., p. 240.

39S, P. Bybyk, H. M. Syuta, Slovnyk inshomovnykh sliv: tlumachennya, slovotvorennya ta
slovovzhyvannya, Kharkiv 2006, p. 352.

40 WSWO, p. 774; p. 1333.

Bibliotekarz Podlaski

LITERATURE, LANGUAGE, AND HISTORY

385



Olena Voytseva, Means of creating perfumery and cosmetics terms...

Arabic talk*'; Ukr. manvk, Pol. talk from French talc via German, Spanish
talco from Arabic talg*?; Rus. xna < Turkic kyna from Arabic hynna®; Ukr.
xna < via Turkish kina and Arabian hinna’ from Persian**; Pol. henna Neo-
Latin from Arabic hinna’*®; Rus. 6anezam via German Balsam from Greek
balsamon®*®; Ukr. 6anvzam, Old Slavic 6ancam (XVII c¢.), 6ancan (XVIII c.),
sancamv (XVII c.) from Greek, first in the form of sarcamw, 6ancam, later
via German and Latin 6anwszam from Hebrew bosam or Arabic basam*’; Pol.
balsam via Latin balsamum from Greek bdlsamon ’rodzaj wonnej zywicy’#3;

LITERATURE, LANGUAGE, AND HISTORY

Rus., Ukr. wiamnyns < English champoo from Hindi champna ‘knead, press’
“haircare™?, Pol. szampon < niem. Shampoon z ang. shampoo>°,

Later on, perfumery and cosmetics products appeared in the countries of
South-Eastern Asia, Babylon, Greece and Italy. Crusaders brought to Europe
cosmetics and elementary perfumery products. In Italy, in Florence, Santa Ma-
ria Novella, a perfume factory, was built in 1608, then perfumery and cosmet-
ics products were brought to France, which in the 17" century became a centre
of manufacturing and consuming perfumery and cosmetics (mainly decora-
tive) in the West (SKH 21).

Foreign special words have been borrowed from one language into ano-
ther not that easily. In the Russian language there was first borrowed the
term napgromép ‘maker of perfumes’ from French parfumer ‘to scent’, ‘to
emit fragrance’, in 1837; from its stem there were borrowed special lexe-
mes napgromepus and napgromepnuii. In French parfumer is a loan word
from profumare (< perfumare) ‘to besmoke’; cf. Latin fiumus ‘smoke’>!;

41 Yegorova, op. cit., p. 648.

42 ESUM V, p. 510; WSWO, p. 1231.

4 Yegorova, op. cit., p. 736.

4“4 ECYM VI, p. 189.
S WSWO, p. 489.
46 Yegorova, op. cit., p. 82.
47 ESUM, p. 130.

48 WSWO, p. 134.

49 Yegorova, op. cit., p. 753.
50 WSWO, p. 1210.

5L Chernykh, op. cit., , II, p. 9.
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Rus. napgrom < French parfums ‘perfume’ and parfum ‘aroma, inscense’.
The original source: Old Italian perfumo, derived from fumo ‘fumes, smoke’
(Shaposhnikov, I, p. 250). In the Ukrainian language napgymu, napgymep,
napgymumu are borrowed from French parfum, parfumer from Italian?;
in Polish perfumeria “sklep z perfumami i kosmetykami”, parfumerie,
perfumowac, perfumowacd si¢ < French parfumer Old Italian perfumare
initially ‘okadzaé¢ wonnym kadzidtem’33, perfumy “mieszanka zapachowa
w roztworze alkoholu, uzywana jako kosmetyk” z 1560 r. < wl. perfumo
(forma wtoska jest dawna; dzisiejsza jest profumo) (WSJP PAN). The terms
in Russian and Ukrainian kocmemuxa are borrowed from French cosméti-
que, known since the 16™ century, from Greek koountikdg “putting in order’,
‘making beautiful’, further back from xdouoc ‘order’, ‘proper look’, ‘order
of things’; also ‘decoration’, ‘beauty’, ‘glory’34; in Polish kosmetyka < Ger-
man Kosmetik, French cosmétique from Greek kosmétiké “sztuka upigksza-
nia’ (u Platona)®.

In the Russian, Ukrainian and Polish languages the international termi-
nology body is mainly represented by Greek and Latin terms. They were
borrowed both directly and indirectly. In the first case they are, for instance,
Rus. eenv < Latin gelare ‘freeze’ “dispersed system or gelatinous mass that
maintains its form, strength and elasticity typical of solids¢, Ukr. cens, Pol.
zel < French gelée ‘galareta’”’. In the second case new terms appeared via in-
termediary languages, in particular, French, for instance, Rus. and Ukr. apo-
mam < Greek droma, aromatos ‘fragrant substance’, Pol. aromat / aromaty
via French aromate from Greek aromata ‘wonne korzenie’3; Rus., Ukr. kpem
via French creme, Latin chrisma from Greek ypiouo from ypiew ‘1 smear’>, in
Polish krem < French creme ‘$mietana; krem; kremowy’ (WSJP PAN); Rus.,

52 ESUMIV, p. 301.

3 WSWO, p. 963.

54 Chernykh, op. cit., , IL, p. 434; ESUMIIL, p. 51.
35 WSWO, p. 689.

36 Yegorova, op. cit., p. 149.

5T WSWO, p. 1346.

58 Yegorova, op. cit., p. 57; WSWO, p. 98.

% Yegorova, op. cit., p. 356.
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Ukr. naoan®, Pol. olibanum / oliban from Latin olibanum, Greek libanos
from Arabic /uban®'; Rus. muppa, Ukr. mippa®?, Pol. mirra / mira via French
myrrhe from Latin myrrha®3; Rus. amynscus via German Emulsion, French
émulsion from Latin émulgere ‘to milk’ ¢4, Ukr. emynscis < French émulsion,
derived from the Latin participle emulsus fthe verb émulgeo ‘I milk’%, Pol.
emulsja < Latin emulsus *wydojony’%, etc.

Its evolution being closely connected with the scientific and technological
innovations of the 19" 20" centuries, perfumery and cosmetics terminology
appeared along with the development of industry and manufacture in the late
Modern period®’. In the early 21* century every year nearly 200 new perfumes
are produced — unique compositions that comprise from 50 to 250 various
ingredients®®.

Due to the lack of similar terms in the Slavic languages and the shift of the
perfumery centre to France in the 18" century, special Gallicisms began to be
borrowed into the Slavic languages. French was an intermediary language for
terms of Greek and Latin origin, and of the Eastern languages as well.

Gallicisms are most numerous in perfumery and cosmetics terminology
in the Russian, Ukrainian and Polish languages. Among the direct loan words
there are, for instance: Rus., Ukr. odexonon “a perfumed liquid or solid made
of fragrant essential oils and alcohol used for cosmetic and hygienic purposes”
< French eau de Cologne ‘Cologne water’, produced in the 18" century in the

60 Yegorova, op. cit., p. 367.

61 WSWO, p. 898.

62 Yegorova, op. cit., p. 426.

63 WSWO, p. 831.

64 Yegorova, op. cit., p. 785.

65 ESUMIL, p. 166.

66 WSWO, p. 343.

67 The 19" century is “the starting point for the industry term creation, aimed at reflecting the

developing national fields of scientific and technique knowledge”, op. cit., Ye. A. Sorokina, Novoye
v otechestvennoy leksikografii: istoriko-etimologicheskiy slovar’ russkoy leksiki kontsa XVIII-XIX
veka, ”Vestnik MGOU. Ser. Russkaya filologiya” , 2014, no. 5, p. 19; “The list of raw materials
expanded, and extracts and colognes, as well as new cosmetics — powder, lipsticks, — came into use.
Decorative cosmetics replaced medicinal ones. From the late 18", and especially in the mid 19" cen-
tury cosmetics manufacturers also appeared in Russia”, op. cit., E. Kolomiyets, pp. 9-10.

68 Topolski, op. cit.
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German city of Cologne®, in Polish the calque is used, the phrase woda ko-
lonska; Rus. nyopa < French poudre, old-fash. nydep < German Puder, known
since the early 18" century”, Ukr. nyopa < French poudre ‘powder’’!, Pol.
puder < French poudre (WSJP PAN); Rus. nocwvon, Ukr. nocwiion < French
lotion™, cf. in Polish lotion < English”; Rus., Ukr. neouxiop < French pédicure
(Latin pes (pedis) ‘leg’ + curo ‘care’) “foot care”’*, Pol. pédicure rzadziej pe-
dikiur, z 1903 r. < French pédicure ztozenie pédi- (< Latin pes, pedis ‘stopa’)
i -cure od czasownika curer (< Latin curare ‘czysci¢, dbac¢‘)”; Rus. manuxiop
< French manicure from Latin manus ‘hand’ + curdre ‘care’) “a cosmetic
beauty treatment for the fingernails and hands, trimming and polishing of the
fingernails”?, Ukr. manixiop “trimming and polishing of the fingernails”7’,
Pol. manicure z 1927 r., rzadziej manikiur < French manicure jest forma
z 11 potowy XIX w., powstatg pod wptywem zlozenia pédicure; dzisiejsza
forma francuska to ztozenie pochodne od Latin manus ‘reka’ i curer (< Latin
cirare ‘czyscic, dbac’) (WSJP PAN).

In spite of the active use of Anglicisms, terms of French origin still remain
one of the lexical means to increase the perfumery and cosmetics terminology
in the early 21* century, cf. Rus. 6poccaac < French brassage, brosse ‘brush’
“in cosmetology — the procedure of smooth cleansing to remove skin flakes
with the help of special peeling cream and a face and body cleansing brush”,
synonyms: opaw-nuaune < English brush peeling, brush ‘brush’ + peel ‘to
strip off the natural external covering of something’, 6pawune < English bru-
shing lit. ‘cleaning one’s face with a brush’?®; Pol. brushing “zabieg kosme-
tyczny polegajacy na ztuszczeniu naskorka wirujaca szczotka” (SJP PWN);

69 Yegorova, op. cit., p. 463.

70 Chernykh, op. cit., , II, p. 81.

71 ESUM LV, p. 627.

72 Yegorova, op. cit., p. 388.

3 WSWO, p. 758.

74 Yegorova, op. cit., p. 497; ESUM IV, p. 327.
75 WSWO, p. 956; WSJP PAN.

76 Yegorova, op. cit., p. 397.
77 ESUMIIL, p. 383.

78 Shagalova, op. cit., p. 56; p. 61.
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Rus. commanic “1. in cosmetology the procedure of rubbing off dead skin cells
with the help of special cream; 2. cleansing paste used for gommage” < French
gommage, gomme ‘eraser’ ”°, Pol. gommage, etc.

The 20" century is marked by the manufacturing of new perfumery and
cosmetics products, and new natural raw materials and synthetic compounds,
and therefore the wide use of American English terms in special literature,
advertising, mass media® is seen, cf.: Rus. nuiune < English peeling, peel
1. In cosmetology a procedure of cleansing one’s skin surface and of smoothing
keratinised skin cells with the help of special cream; 2. peeling cream’!, Ukr.
ninine, Pol. peeling / piling < English peeling z 1957 r., Scierak pot. “‘kosme-
tyk umozliwiajgcy przeprowadzenie peelingu — zabiegu$2; Rus., Ukr. ckpab <
English scrub lit. ‘to rub’ “in cosmetology — a cleansing semi-abrasive cream
or lotion that helps to remove dead skin cells off the surface”®?, Pol. scrub;
Rus. mugmune < English /ift “1. in cosmetology an operation to correct face
and neck defects; 2. correcting and strengthening the muscles of one’s face and
breast with the help of special cosmetics or physical exercises without being
operated on%4, Ukr. zighmune, Pol. lifting < English lifting “zabieg chirurgicz-
no-kosmetyczny majacy na celu zlikwidowanie zmarszczek na twarzy i szyi”

79 Shagalova, op. cit., pp. 88-89.

80 W polskim stownictwie zwiazanym z kosmetyka, czyli zabiegami shuzacymi do pielegnacji

ciata, podkreslania, utrzymywania urody, dominowaty dlugo tradycyjne zapozyczenia francusk-
ie, np. makijaz, masaz, manicure, pedicure. (Zadomowione wyrazy manicure i pedicure mozna
zapisywac juz dzi$ takze w spolszczonej wersji: manikiur, pedikiur). Francuskiego pochodzenia
sg takze nazwy wielu kosmetykow, miedzy innymi krem, perfumy. ...W latach osiemdziesigtych
i dziewigcdziesigtych minionego wieku stownictwo zwigzane z pielggnowaniem urody (gimnasty-
ka, zabiegi i preparaty kosmetyczne) zaczgto w polszczyznie gwaltownie rosnac. Najwyrazniejsze
sg tu wptywy angielskie, ekspansja anglicyzméw do polszczyzny nie omineta takze tej strefy jezy-
ka, np. aerobik, eye-liner, callanetics, jogging, lifting, lotion, make-up, peeling, tonik. Pojawily si¢
tez w tym czasie zapozyczenia z innych jezykow, w tym francuskiego: balejaz/ balayage, demaki-
Jjaz, wizazysta, hiszpanskiego: mascara. Przegladanie jakickolwiek pisma kobiecego pozwala jed-
nak zauwazy¢, ze liczba nowych jednostek jezykowych z tego zakresu jest znacznie wigksza”, op.
cit., M. Milewska-Stawiany, O pielegnowaniu urody i polszczyzny, http://www.sprawynauki.edu.pl/
features/news/148-felictony-m-milewska-stawiany/894 [Accessed: 10 April 2020].

81 Shagalova, op. cit., p. 218.

82 WSWO, p. 957; WSJP PAN.

83 Shagalova, op. cit., p. 268.

84 Yegorova, op. cit., p. 384.

85 WSWO, p. 744; WSJP PAN.
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7 1991 1.85; Rus. samn < aHrn. vamp, abbr. vampire ‘Bammup’ “special make-up
characterised by bright red lips, purple or dark blue eye shadow, light powder
applied to one’s face”®; Rus. mexcmypaiizep < English texturizer, texturize ‘to
impart a particular texture to something in order to make it more attractive’
“a hair lotion, a texture softener that creates amplified volume™¥’, etc.

Most of the loan words borrowed before the mid 20" century became
assimilated in the Slavic languages: the terms acquired some grammatical
categories (like those of gender, number, and case for nouns), they lost their
lexical and grammatical variants (Rus. zax / nex, pymsanst / pymana) and sepa-
rate lexemes for masculine and feminine genders (for instance, French loan
words with the stem in -et, -ie have word forms of both genders: masque,
m — mack / macka; pommade, f— nomao / nomaoa®®), and they also formed
word-forming derivatives. While paradigmatic and syntagmatic relations
were extended, there appeared synonymous terms (Rus. asmozacap — asmo-
oponzam, UKr. asmoszacmaea, Pol. auto bronzant — opalanie natryskowe). At
present there is a tendency to distinguish between these synonyms, to lead
to determinologization of terms (when special terms can acquire figurative
meanings as a result of wide use in everyday speech): Rus. 6ars3zam high-
flown “cure for consolation, relief”®, Ukr. 6arvzam fig. “healing remedy for
relief, consolation™®, Pol. balsam przen. “to, co koi, uspokaja™!.

The calque is rarely used. For instance, Rus. dyxu, since the 18" century,
Ukr. oyxu has been a calque proper from the East-European languages, French
parfum ‘aroma, incense’, parfums ‘perfumes’, since the 16" century®?; Rus.
svicoxas mooa < French haute couture, Pol. haute couture ‘wysokie krawiec-
two’ (SJP PWN); Pol. wysiek < wysigka¢, pst. sekati ‘czysci¢, usuwac wydzie-
ling z nosa, sigka¢’ z Latin exsudare ‘go out’ (WSJP PAN).

86 Shagalova, op. cit., pp. 199-200.
87 Shagalova, op. cit., p. 979.

88 N. V. Gabdreyeva, Leksika frantsuzskogo proiskhozhdeniya v russkom yazyke (istoriko-
funktsional 'noye issledovaniye). Gallitsizmy russkogo yazyka: proiskhozhdeniye, formirovaniye,
razvitiye, Izhevsk 2001, pp. 106-108.

8BTS, p. 57.

% SUMI, p. 98.

o1 WSWO, p. 134.

92" Chernykh, op. cit., , I, p. 276).
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The lack of new word forms to denote new phenomena causes transtermi-
nologization (intersystemic borrowing of terms from adjacent subject areas —
chemical (Rus. arbdezuo, smynveamop, koa2ynsnm, KOHCEp8aHM, CUTUKOH), ME-
dicinal (Rus. axwue, anocmus, annaukamop, eunepeudpos), culinary (Rus. orcene,
Jicenamun, nacma, ciueku, coiv), music (Rus. axxopo, eamma, netimmomus,
mon, noma “‘a particular shade of smell, for instance, ysemounas noma, noma
senenu, npsanas noma, and its functional role in a perfume composition: oma
OoMUHUPYIOWas, ouceapmoruynas, oonoaHumenvras u ap.”) (AR)%.

The secondary naming of nationwide words (“when an already existing
word acquires a new meaning to denotate a new phenomenon”)% is charac-
terised by associative thinking, for instance: Rus., Ukr. 6ykem “the totality
of olfactory and gustatory properties™; “the total characteristic of a scent as
harmonic, the main shade of scents that is peculiar” (AR); Rus. “noc” “an ex-
perienced perfumer’.

Internationalisms appear due to their similar or identical pronunciation,
orthography and meaning, denoting international phenomena, and existing in
several (not fewer than three) languages in synchrony, for instance: Rus. ¢hro-
10 “decorative cosmetic liquids”, Ukr. ¢roio, Pol. fluid, English fluid, French
fluide, German Fluid < Latin fluidus ‘ptynny’ (WSJP PAN); Rus. ougpysus,
Ukr. oughyzisa, Pol. dyfuzja, English diffusion, French diffusion, German Diffu-
sion < Latin diffiisio6 ‘rozlanie, rozprzestrzenianie’ (WSJP PAN).

93 Terminologia muzyczna na state weszta do jezyka perfum: nuty zapachowe, akordy zapacho-

we, harmonia zapachu. Warsztat pracy kompozytora perfum, ztozony z pétek i ustawionych na nich
niezliczonych buteleczek z pachnacymi ingrediencjami, tez nieprzypadkowo nazywa si¢ ,,organami”,
op. cit., E. Kowalska-Wochna, W swiecie zapachow czesc¢ 2. Sztuka perfumerii, http://www.cabines.pl/
artykuly/971/w-swiecie-zapachow-czesc-2-sztuka-perfumerii.html [ Accessed: 10 April 2020].

94

p. 336.

9 BTS, p. 102.
96

Yazykoznaniye. Bol’shoy entsiklopedicheskiy slovar’, ed. V. N. Yartseva, Moscow 1998,

“Among many professions there also exists a unique one — “a nose”. People who have an
especially sensitive sense of smell are needed in different spheres... if we remember that it is smells
that are simultaneously the most delicate and the strongest to evoke emotions and memories, then
the representatives of the profession “nose” can be rightfully called masters of souls. The unique
talent allows some of the “noses” to distinguish among more than ten thousand various smells, and
even shades of smells that are unnoticeable to others. This talent is often inherited, which leads to
dynasties in the profession”, op. cit., K. Konstantinova, The Profession of Nose, https://iledebeaute.
ru/aroma/2016/11/18/81917/ [Accessed: 10 April 2020]..
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To form derivative terms, the system of affixes in the Slavic languages is
used together with borrowed international terms forming elements and bor-
rowed-and-native combined stems. For instance, native suffixes help to create
and expand perfumery and cosmetics vocabulary, Rus. -enu(e), -menw, -uy(a),
form verbal nouns (koropuposanue, oxpawusanue, meruposanue, 61OHOUPO-
6anue, ouuerue, 60001e4eHue, Kpacumens, 3aKpenumens, OYUCmumens, oc-
gedicumens, yeraxcuumens, nyopennuya), Ukr. -enn(s), -ann(s), -unn(s), -au
(konopysanns, ouuwents, 60001iKy8aAHHS, NIOBEOEHHS, 1ACMOBUHHSL, DAPEHUK,
3akpinaosay, ouuwyead, 36onoxcyeay), Pol. -nik, -ec, -yk, -acz, owk(a), -ek
(barwnik, rumieniec, blyszczyk, utrwalacz, konturowka, olejek), suffixes and
prefixes that name actions, processes and substances (Rus. nodsoodka, nepezon-
Ka, omoywka, npucvinka, UKr. niosooka, npucunka, Pol. zasypka).

One of the most productive means to create perfumery and cosmet-
ics terms is a series of borrowed term-forming elements, such as: the suf-
fixes -ep, -mop to name objects, devices, doers (Rus. mecmep, 6ponsep,
Orommep, mapxep, KoHcelep, niamnep, Xxauiaumep, KOHOUYUOHep, apo-
mamuzamop, Oezycmamop;, UKr. 6nomep, xoHOuyionep, KoHcuiep, apo-
mamusamop;, Pol. charakteryzator, depilator, designer rzadziej dizajner),
-aoic, -anm, -une form verbal nouns, (Rus. suzaowc, oxcudoamwm, nunune;
Ukr. sizaoic, okcuoanm, ninine; Pol. wizaz, oksydant, peeling), prefixes a-,
am-, -, ous- (Ouc-), de-, pe-, ko-, oe- (Rus., Ukr. anmucepn, anmunepc-
nupaum, dezooopanm; Rus. demakusc, denunayus; Ukr. demaxkisoce, Oeni-
nayis, pennanmayis; Pol. depilacja, dezodorant), terms with international
prefixoids, for instance, gawn- (¢pawn < English fashion), 6vromu- (< Eng-
lish beauty), raiim- (< English light), apoma-, ¢pimo-, axea-, eunep-, eenio-,
euopo-, ouo-, maxpo- (Rus. gawn-uxona, gawn-unoycmpus, awn-1unus,
ovromu-aoouxyus “psychological addiction when a man or a woman lets
their beauty goals become an obsession, which in extreme cases — can cause
such conditions as anorexia, youth mania, tanorexia™’, naum-iugpmune
“in cosmetology — plastic surgery on the face for elevating wrinkles and
other signs of age by making an incision near the hair line and excising
excess tissue skin™; apomakamnu, apomananouxu, apomMaxKypumenbHuyd,

97 Shagalova, op. cit., p. 189.
98 Shagalova, op. cit., p. 509.
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apomamepanust, GUOIH3UM, DUOKPEM, AKBAKPEM, MAKPOCMUSL, PUmomepantisi;
Ukr. apomamepanis, 6Oiokpem, akxeaxpem, Maxkpocmis, Gimomepanis;
Pol. aroma kamienie, aromaterapia; Rus. eunepeudpos, Ukr. cinepziopos,
Pol. hyperhidrosis; Rus. cuoponam, Ukr. cioporam, Pol. hydrolat, fitoterapia
/ ziololecznictwo).

New and productive means of creating perfumery and cosmetics terms
since the 20™ century have been shortened forms of words — abbreviations that
perform “nouns consisting of contracted words that form the original word
combination”?: EDP (Eau De Parfum / Parfum De Toilette / Esprit De Par-
fum); EDT (Eau De Toilette); EDC (Eau De Cologne).

It is noteworthy that besides their positive role (enlarging of the perfumery
and cosmetics terminology body with term neologisms that contribute to per-
fumery and cosmetics innovations wide use) the loan words narrow the sphere of
the national corpus functioning as they replace the national terms by those with
a higher functionality from another language, and cause their grapheme and or-
thography ambiguity, cf. Rus. ¢etic-rugpmune / eticnrugpmune, ckeanamn /ckeanen;
Ukr. napghrom / napghym, acenamurn / sceramuna;, Pol. bronzer | brgzer.

Phrasal terms appear because of the necessity to “quickly enlarge the ter-
minology body with words denoting new phenomena”. It is a process of adding
adjective components to the hyperonym to name new notions. According to S.
V. Grinev-Grinevich, the means is becoming the leading one, “which results in
the quantitative predominance of word combinations in almost any terminology
sphere and in most European languages, as well as in their prolongation up to
three and even four components in the late 20" century”!%. In the material un-
der analysis such compounds constitute 24 % of the total number of the terms.

There are the following widespread structural models of two-component
terms: 1) AN (“adjective + noun: Rus. kocmemuueckuti sock, Ukr. kocmemuunuti
sock, in Polish NA “noun +adjective”: wosk kosmetyczny), 2) NN (“noun +
noun”: Rus. 3akpenumens naxa, Ukr. 3akpinatosau aaxy, Pol. utrwalacz zapa-
chu), 3) N for N (“noun + preposition + noun”: Rus. conw das éann, Ukr. cine
ons eann, Pol. N do N: wosk do wlosow, N w N: puder w kamieniu), 4) PartN

99 Yazykoznaniye, op. cit., p. 9.
100 S, V. Grinev-Grinevich, op. cit., pp. 191-192.
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(“participle + noun”: Rus. desodopupyrowuii manvk, Ukr. 0e300opysanvhuii
manvk, in Polish — NPart (“noun+ participle”: spray utrwalajgcy). From these
models multiword compounds are further developed: AAN (“adjective + adjec-
tive + noun”: Rus. namypanvnas oywucmas éooa, Ukr. 3anawmna namypanvua
600a, in Polish — ANA (“adjective + noun + adjective”: naturalana woda per-
fumowana), prepositional phrases with dzs, om, npu, for instance, N for NN
(“noun + for + noun + noun’: Rus. ock dns ykaaoxu eonoc, UKr. gick 0ns
yraaoanus eonocesl); in Polish — PartN do N (“participle + noun + do + noun”:
odzywcza Smietanka do kqgpieli) etc.

Thus, the study of naming processes in perfumery and cosmetics terminol-
ogy in the Russian, Ukrainian and Polish languages proves universal tenden-
cies towards integration, differentiation, internationalization and unification of
the language means in the structural, semantic and genetic aspects.

The specificity of the vocabulary in the perfumery and cosmetics spheres
can account for their special denotates. The former manifests itself both in the
nominative and the semasiological aspects. The logical and notional structure
of the analyzed terminology as its semantic model is generated by the native
language laws of functioning: inflections, homogeneous word-forming models
of the terms typical of each Slavic language, morphological and syntactic con-
nections in compound-structured terms, etc. External factors depend on social
processes, in particular the terminology under analysis is influenced by integra-
tion processes, international contacts expansion, and scientific and technological
innovations in the perfumery and cosmetics spheres. The nomenclature process
has a secondary character and its own specificity: a term that has separate se-
mantic and formal characteristics first of all correlates with the notion depend-
ing on the systemic features and the place that the term takes in the terminology
under analysis. The emergence of perfumery and cosmetics proto-terminology
in the Russian, Ukrainian and Polish languages occurred on the basis of the
common language and the processes of borrowing, although playing an impor-
tant role for the language contacts. The continuous development of perfumery
and cosmetics terminology in the Russian, Ukrainian and Polish languages is
provided through the lexicon maintenance of the previous period.

The study of creating and developing the perfumery and cosmetics termi-
nology subsystem in the synchrony of several time periods made it possible
to determine the following common regular mechanisms of the nomenclature
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in three Slavic languages: 1) the connection with the common vocabulary
(terminologization, specialization, secondary naming); 2) expanding of the
word-forming means by borrowing and calquing, which results in the interna-
tional terminology formation; 3) formal and semantic connections as important
systemic relations in a language that causes the use of affixal, non-affixal and
combined means of forming special words from the original terms and their de-
rivatives; 4) continuous enlarging of the perfumery and cosmetics terminology
subsystem, developing of various structural forms (term modelling, contrac-
tions such as abbreviations, word modelling components) due to the necessity
of naming new notions, phenomena, objects that are to be developed, specified
and differentiated; 5) the formation of fixed two or three-component, multi-
component attributive word combinations with or without a preposition.

The correlation of perfumery and cosmetics terminology in Slavic and oth-
er languages; their internationalization leads to the development of typological
tendencies in special subsystems of genetically related languages.
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